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Financial ratios

March 31, 2000 March 31, 1999*
TDM TDM

Sales revenues 7.496 6.549

Gross profit 2.527 2.183

Personnel expense 2.399 1.517

Operating profit before depreciation (EBITDA) -1.535 394

Depreciation and amortization 1.184 548

Operating profit (EBIT) -2.719 -154

Profit/loss from ordinary business activity (EBT) -2.569 -212

Net loss attributable to Group -1.394 -101

Cash Flow -1.324 319

(DM) (DM)

Earnings per share** -0,12 DM -0,01 DM

(Total) (Total)

Total employees*** 149 115

of which: temporary (32) (19)

CTS EVENTIM Aktiengesellschaft, Munich

Key consolidated financial ratios at March 31,  2000

* "Pro-forma" consolidated financial statements 1999

** Total shares: 12 million

*** Headcount at quarter-end
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Letter to share owners

Dear share owner

Tina Turner in Munich’s Olympic Stadium, Luciano Pavarotti’s only solo concert in Germany, Peter Maffay’s ”To the End of the
World” tour, the Schleswig-Holstein Music Festival, and the top Champions League match between Borussia Dortmund and
Real Madrid – the only way to be there and experience them live is with the help of CTS EVENTIM AG. Because CTS has long
been the leading marketer of tickets to concerts, theater performances and sports events. We cover up to 35,000 organized
events a year and more than 20 million admission tickets are distributed annually through CTS systems.

And we certainly delivered the goods again in the first quarter of 2000.

Without doubt the most important development for the future of CTS in the last three months was our initial public offering on
February 1. It raised funds that will accelerate our domestic and international expansion. We are also stepping up our invest-
ment in the internet sector. Growing the CTS homepage into the leading portal for cultural and sports-oriented leisure plan-
ning is right at the heart of our agenda. In January and February 2000 CTS more than quadrupled the volume of orders placed
via the internet compared with the same two months in 1999, and registered more than six times as many site visits. To put it
in a nutshell, we are now a truly  multimedia business with brilliant prospects.

And our partners know just how important that is; in April we signed exclusive distribution deals with three more leading con-
cert organizers. We expect these three-year contracts with the agency Walter Gommers Konzert- und Werbe GmbH (Mülheim
an der Ruhr), Ticket- und Travelshop GmbH (Dortmund) and Konzertbüro Schoneberg GmbH (Münster) to generate combined
additional volume of 1.5 million tickets.

We have negotiated the exclusive rights to Peter Maffay’s ”To the End of the World” tour in the Fall and to market all Bon Jovi’s
concerts in Germany. We expect the concerts scheduled for August 12 through to September 3 to generate sales of up to
300,000 tickets.

Our new internet customers include the Bundesliga club Borussia Dortmund as well as the DFB soccer association. As of
now, soccer fans can click onto www.eventim.de and book their tickets to Borussia Dortmund home ties or get up-to-date 
information about the club, the players or upcoming events. All the international matches organized by the DFB during 2000
will be handled by CTS’ new ticketing software.

Reserve your ticket to the future with CTS!

Best wishes

Klaus-Peter Schulenberg
Chairman of the board
CTS Eventim AG
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IPO makes the company stronger
The most important event for CTS EVENTIM AG in the first quarter of 2000 was the company’s listing on Frankfurt Stock 
Exchange. CTS’ shares have been traded on the Neuer Markt growth stocks segment since February 1 under the symbol EVD
(SIN 547 030). The initial public offering proceeds of 38.7 million have significantly improved the company’s equity ratio, 
lifting it to 75.3 percent at the quarter-end. In preparation for the IPO, the general meeting of January 21, 2000 had voted to
increase the company’s share capital to 12 million. This has provided CTS with an excellent foundation for the national 
and international expansion strategy put forward in the IPO documents.

New software improves performance 
The taking into service of its own ticket sales software during the 1999 financial year means that CTS is completely freed of
its former dependence on external license providers as from January 1, 2000. An independent study conducted by the public-
ly appointed and sworn software engineering expert Joachim Lenzer DSc (Eng.) and submitted on May 9, 2000 reported that
the availability of the Euroticket server was 99.8 percent and 99.9 percent respectively in February and March, the first-quar-
ter months certified by his report. This represents an impressive seal of approval for the CTS system’s power and reliability.
This new ticketing software will help to substantially enhance the group’s efficiency and therefore profitability. The group’s
operating activity in the first quarter of 2000 was focused on acquiring new customers on the event organizers side and on
expanding ticket distribution and sales. On the investment front, the group worked both to refine its sales software and to 
expand its internet presence.

Events coverage expands, on internet too
CTS continued to extend its events offering in the first quarter of 2000. In addition to the internet marketing of international
soccer matches jointly with our partner the DFB, CTS negotiated additional contracts with leading event organizers such as
Walter Gommers Konzert- und Werbe GmbH, Ticket- und Travelshop GmbH and Konzertbüro Schoneberg GmbH. These 
deals will permanently strengthen the growth of the group’s ticket sales through both the classic distribution channel 
(box offices) and the new-age channels (internet, call center, kiosk terminals).

New sales channels: Tickets via WAP
The growth of our sales through new-age channels will be further reinforced and enhanced by the agreement of a partner-
ship with Materna Information & Communications of Dortmund, a specialist implementer of new technologies such as 
mobile commerce, WAP and SMS. The ability to address ticket customers on an individualized basis will enable CTS to 
substantially expand its distribution network to the benefit of all the event organizers it cooperates with. This represents 
a considerable enhancement of event marketing.

Kiosk terminals: Partnership with Deutsche Bank
The kiosk terminals sales channel was launched at the end of 1999 through our partnership with Deutsche Bank. The first
kiosk terminals are scheduled to be connected to the CTS system by the end of the second quarter of 2000. The terminals 
are expected to generate their first revenues at the start of the third quarter.

Surging sales
Seasonal fluctuations in the events sector mean that sales in the first two quarters of any year are always significantly below
the high-volume second-half quarters. In spite of this, the CTS Group was able to increase its turnover after adjusting for 
exceptional factors such as the big Marius Müller-Westernhagen tour in the first quarter of 1999 by 20.5 percent to DM 7.5
million, from DM 6.2 million in 1999. On a direct comparison with the prior-year period, i.e. including exceptional income, 
the rate of increase was 14.4 percent or just under DM 1 million (PY: DM 6.5 million).  This means the CTS Group beat its 
own planning target of DM 7.1 million for the first quarter of 2000 by 6 percent. This success was made possible firstly by 
solid growth in the core business of box office ticket sales, and secondly by substantial growth in the intake of orders via 
the internet, where the CTS Group was able to report a more than 400 percent increase in activity.

Financial report
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Financial report

Internet sales quadrupled
Internet sales during the months of January to March 2000 were quadrupled compared to the first quarter of 1999. At a total
volume of approximately 470,000, site visits during the quarter were well over 600% higher than a year earlier. Internet sales
currently account for just 4 percent of Group turnover – representing an unambiguous growth opportunity for CTS EVENTIM
AG. Page views are already running above plan after the first quarter and will correspondingly boost internet advertising 
revenues.

Call center: Big tours in pipeline
Adjusted for the exceptional effect of a big tour, advance ticket sales by the call center sales unit were expanded in the first
quarter over the prior-year period. Major tours are expected to generate equivalent sales revenues in the third and fourth
quarters of fiscal 2000. Scheduled tours include Bon Jovi and Peter Maffay among others.

Superior operating software delivers higher gross profit
As predicted, gross profit in the first quarter of 2000 was improved by the deployment of the group’s own sales software, the
use of economical computer centers, the elimination of turnover-based license fees plus lower buying-in costs for dedicated
lines, networking hardware, installation costs and so on. At 34%, the group’s Q1/2000 gross margin represents an improve-
ment over the year-earlier figure even though the Q1/99 gross profit was boosted by big tours. The first quarter of 2000 
closed with consolidated EBIT (operating profit defined as earnings before interest, tax and exceptionals) of DM –2.7 million
(Q1/99: DM –0.2 million). The biggest shapers of this group EBIT outcome were higher personnel, advertising, R&D and 
depreciation costs. At DM –1.5 million (Q1/99: DM 0.4 million), EBITDA (EBIT before depreciation and amortization) was in 
line with management’s expectations. The IPO costs of DM 4.3 million were charged against capital reserves in line with 
US-GAAP recommendations.

Marketing activity intensified
In an intensified marketing drive to build  Europe’s leading leisure portal, CTS invested DM 1.2 million (Q1/99: DM 0.014 
million) into advertising in the period ending March 31, 2000. A spend of up to DM 12 million is planned for the full year in 
order to establish CTS EVENTIM AG as a brand. This stepped-up marketing and selling effort had a pronounced impact even
during the period under report, as the number of new customers increased by around 150% compared to the same period 
a year earlier. CTS also committed an additional DM 0.14 million to research and development (of call center and internet 
billing systems) compared to the year-earlier total. Depreciation totaling DM 0.8 million on ticket sales software and tangible
assets (networking hardware installations in box offices) also needs to be taken into account.

New recruitment rises sharply 
Compared to a year earlier, the workforce expanded by 34 to 149 employees. The human resources of the internet business
in particular were strengthened in the first quarter of 2000 in pursuit of the group’s higher-value-added strategy. The CTS
Group’s personnel expenses increased by DM 0.9 million in the first quarter compared to the same period of 1999.
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Outlook

Fast-growing internet market
Authoritative studies into future patterns of leisure behavior forecast expanding demand for leisure activities. The annual
sales of tickets to cultural and sporting entertainment offerings already add up to more than 100 million a year in German-
speaking Europe alone. This means that CTS is positioned in a growth market whose internet and eCommerce segments
are expanding at well into double-digit rates. This is because cinema and theater tickets are amongst the products most
avidly demanded by eCommerce buyers. Global sales are predicted by Frost & Sullivan to reach US$ 2.8 billion in 2002 
and US$ 8.1 billion in 2004.

Expansion of new sales channels
CTS was an early mover in setting its sights on the European internet ticketing market and is determined to establish itself
as the leading internet portal for cultural and sports-oriented leisure planning in the years to come. This drive will include
the continued expansion and enhancement of the eCommerce services offered through the CTS homepage, plus the addi-
tion of new technologies such as WAP and SMS that will enable mobile phone subscribers to call up event information 
and select and book their tickets using their handsets. CTS is to work with Materna Information & Communications AG 
of Dortmund, the leading supplier of mobile radio software solutions, to have this flexible reservations system ready to
launch in time for the CeBIT home show (August 30 – September 3, 2000).  A joint initiative agreed  with Deutsche Bank 
last December is also scheduled to go live in the second quarter of the current year. Kiosk terminals located in Deutsche
Bank branches and running CTS software are expected to start to generate substantial additional sales revenues in the
third and fourth quarters.

Bright prospects for future
The CTS Group is forecast to achieve sales of DM 47 million in the current financial year. 2001 turnover is projected at 
no less than DM 78.5 million. Internet merchandise sales and revenues from advertising carried on the CTS website, 
call center and multimedia kiosks will provide attractive income sources in the next few years.

Market opportunities outside Germany
The going public of CTS EVENTIM AG will allow the group to take better advantage of the excellent opportunities presented
by foreign markets; our agenda includes expanding into the United Kingdom, Czech Republic and the Scandinavian coun-
tries amongst others. Acquisitions in Germany and the rest of Europe and domestic and international partnerships will
further boost CTS’ share of the market. The CTS Group aims to be the number one on the events and entertainment market
in Europe as in Germany. 
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CTS EVENTIM Aktiengesellschaft, Munich

Consolidated balance sheet (US-GAAP) at March 31,  2000

ASSETS

March 31, 2000 March 31, 1999*

DM DM

A. FIXED ASSETS

I.   Intangible assets 24.267.710 20.076.091

II. Tangible assets 2.911.708 1.514.678

III. Financial assets 135.350 106.575

27.314.768 21.697.344

B. CURRENT ASSETS

I.   Inventories 990.212 453.515

II.  Receivables and other assets 24.263.191 11.383.464

III. Securities 5.000 5.000

IV. Cash and equivalents 63.703.509 5.977.635

88.961.912 17.819.614

C. DEFERRED CHARGES

17.151 4.446

Total Assets 116.293.831 39.521.404

* "Pro-forma" consolidated financial statements 1999

Balance
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CTS EVENTIM Aktiengesellschaft, Munich

Consolidated balance sheet (US-GAAP) at March 31, 2000

LIABILITIES

March 31, 2000 March 31, 1999*

DM DM

A. EQUITY

I. Subscribed capital 23.469.960 100.000

II. Capital reserve 69.568.410 4.950.000

III. Brought-forward profit/loss -4.163.987 3.986

IV. Net loss on period attributable to Group        -1.394.276   -100.930

V. Balancing item from consolidation    122.227 262.085

87.602.334 5.215.141

B. BALANCING ITEM FOR MINORITY INTERESTS

296.213 -363.465

C. PROVISIONS

4.894.615 4.434.296

D. LIABILITIES

23.491.737 30.235.432

E. DEFERRED CREDITS

8.932 0

Total Liabilities 116.293.831 39.521.404

* "Pro-forma" consolidated financial statements 1999

Balance
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»number one«
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Cash Flow

CTS EVENTIM Aktiengesellschaft, Munich

Consolidated cash flow statement for period ending March 31,  2000

March 31, 2000 March 31, 1999*
DM DM

1. Net loss attributable to the Group -1.394.276 -100.930

2. Depreciation of fixed assets 1.183.983 547.764

3. Tax income from deferrals -1.113.325 -127.370

4. Cash flow -1.323.618 319.464

5. Outflow/inflow of funds 

from operations -13.095.203                        21.252.223

6. Outflow of funds from investment activity -2.634.495                   -22.245.109

7. Outflow of funds from financing activity 71.555.062 6.970.521

8. Increase in cash funds 55.825.364                          5.977.635

9. Cash funds at  January 1 7.878.145 0

10. Cash funds at March 31 63.703.509                           5.977.635

* ”Pro-forma“ consolidated financial statements 1999

CTS EVENTIM Aktiengesellschaft, Munich
Consolidated income statement (US-GAAP) for period ending March 31, 2000

March 31, 2000 March 31, 1999*
DM DM

1. Sales revenues 7.496.331 6.548.682

2. Cost of goods sold 4.969.607 4.365.411

3. Gross profit 2.526.724 2.183.271

4. Research & Development 143.699 0

5. Cost of sales 3.420.475 1.328.153

(of which: Goodwill amortization) 281.103 278.349

6. Administration overheads 910.683 526.597

7. Other operating income 590.384 77.782

8. Other operating expense 1.361.284 560.299

9. Operating profit/loss (EBIT) -2.719.033 -153.996

10. Net interest income/expense 150.069 -58.203

11. Profit/loss from ordinary 

business activity (EBT) -2.568.964 -212.199

12. Net exceptional income 0 305.818

13. Taxes on income (incl. deferred taxation) -1.112.118 142.691

14. Net loss on quarter -1.456.846 -49.072

15. Due to minorities -62.570 51.858

16. Net loss attributable to Group -1.394.276 -100.930

* "Pro-forma" consolidated financial statements 1999

Profit / Loss
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